The public interest of providing an opportunity for women to participate in spectrum-
based services was recognized by Congress in Section 309(j) of the Omnibus Budget
Reconciliation Act of 1993 (the "Budget Act") and in the legislative history to the Cable
Television Consumer Protection and Competition Act of 1992 (the "1992 Cable Act").” In
the Budget Act, Congress directed the Commission to develop competitive bidding rules that
promote "economic opportunity and competition and ensure that new and innovative
technologies are readily accessible to the American people by avoiding excessive
concentration of licenses and by disseminating licenses among a wide variety of applicants,
including small businesses, rural telephone companies, and businesses owned by minorities
and women."® In the House Report on the 1992 Cable Act, the Energy and Commerce
Committee noted:

"The Courts and the Commission have consistently recognized the

increasing amount of programming designed to address the needs and interests

of minorities and women is fundamentally related to the number of minority

and women employees in the upper level positions within media companies. In

addition, the Committee recognizes that a strong EEO policy is necessary to

assure sufficient numbers of minorities and women gain professional and

management level experience within the television industry, and thus that

significant numbers of minorities and women obtain the background and
training fo take advantage of existing and future television broadcasting

ownership opportunities. . . . The Committee notes that women and minorities
are still significantly under-represented as employees and owners in the
industry.""!

Additional case law further supports the conclusion that promoting economic

opportunity for women is an important governmental interest. According to the U.S. Supreme

¥ 47 U.S.C. §309().

% 47 U.S.C. § 309(j) (emphasis added).

8! H.R. Report No. 102-628, 102d Cong., 2d Sess., at 144 (1992) (emphasis added).
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Court, "[r]eduction in the disparity in economic condition between men and women caused by
the long history of discrimination against women has been recognized as such an important
governmental objective." Califano v. Webster, 430 U.S. 313, 317 (1977). See also
Associated General Contractors v. City and County of San Francisco, 813 F.2d 922
(9th Cir. 1987) (remedying disadvantages women face in the marketplace is an important
governmental interest); Coral Construction Co. v. King County, 941 F.2d 910, 932
(9th Cir. 1991) (the county "has a legitimate and important interest in remedying the many
disadvantages that confront women business owners").
V. THERE IS AN IMPORTANT AND LEGITIMATE

GOVERNMENT INTEREST IN PROMOTING VIEWPOINT

DIVERSITY THROUGH DIVERSE MASS MEDIA OWNERSHIP

The Commission’s goal of ensuring a diversity of viewpoints in broadcast media
provides a second and independent basis for the adoption of incentives for increasing female
ownership. As acknowledged by the Commission in the Notice, the D.C. Circuit’s decision in
Lamprecht v. FCC®* requires that the Commission develop a strong record demonstrating
that female ownership promotes viewpoint diversity. The decision by the Court in Lamprecht,
however, does not prohibit the adoption of policies to promote female ownership of mass
media facilities provided that a nexus between ownership and viewpoint diversity can be
established. Evidence demonstrating the differing choices that women make on issues and in
viewpoint is provided in the comments filed by the Citizens Communications Center Project
in this docket. The research and analysis presented by the Citizens Communications Center

Project demonstrate that a nexus does exist between female ownership and viewpoint

2 958 F.2d 382, 395 (D.C. Cir. 1992).
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diversity. AWRT also has asked the Commission and NTIA to study the nexus between
female ownership and broadcast diversity in a study on female ownership.”

The Citizens Communications Center Project also appropriately demonstrates in its
comments that the Court in Lamprecht was overly narrow in its analysis by citing as the
appropriate nexus a nexus between women ownership and "women’s programming”. The
appropriate analysis lies in a broader definition of viewpoint diversity as the diversity of
perspectives and experiences rather than programming that can be identified and labeled as
gender specific programming. In addition, as demonstrated in Section III.C.2.above, women
owners must often sacrifice their programming dreams to obtain the financing necessary to

even acquire broadcast licenses.

V1. THE COMMISSION SHOULD ADOPT AN INCUBATOR PROGRAM
AND EXTEND THE RELAXED OWNERSHIP RULES
RECENTLY APPLIED TO MINORITIES TO WOMEN

A. AWRT Supports the Adoption of an Incubator Program

AWRT supports the adoption of an incubator program that would apply to women and
minority operators. AWRT agrees that an incubator program will help bridge the gap that
currently separates women entrepreneurs from the financing and industry expertise required to
acquire mass media facilities. For the incubator program to achieve its goal of increasing
female and minority ownership of broadcast stations, the program must be sufficiently flexible
to permit both the incubator and the incubated station to benefit. The Commission’s proposal
to permit a broadcast owner to exceed the national ownership limits provides a direct and

significant incentive for owners to incubate women owned stations. The requirements for

6 See Exhibit 1.
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incubation must be general enough to permit the parties to negotiate a successful arrangement
and so as not to dilute the incentive for the creation of incubator programs. Every restriction
will be weighed by group station owners in deciding whether to establish an incubator
program.

AWRT urges the Commission to adopt an incubator program for all mass media
services, including cable television and MMDS with the following broad guidelines:

(1)  The incubator program should apply to women and minorities but not
small businesses.

2 Group owners should be able to acquire one additional station or system
beyond the national ownership limits for every four women or minority
owned stations or systems incubated. AWRT proposes a four rather
than two station incubation requirement as a means to ensure the group
owner’s commitment to female owned and minority owned stations. In
addition, AWRT believes that this higher number rather than a test of
comparable value will best serve to increase female ownership.

(3)  Group owners should only be able to acquire up to three additional
stations or systems through the incubator program.®

“) The FCC should not impose a minimum period for the incubator
program. Imposition of a one-year period could chill use of the
program by group station owners given the speed with which broadcast
stations and cable stations are acquired and the associated cost of delay.
AWRT endorses the requirement proposed by the Commission that
would require the incubated facility to have purchased the facility and
become operational subject to a one-year holding requirement on the
part of the incubated owner.

) The incubator program established by the group owner should include
each of the three elements identified by the Commission in the Notice:
(1) financial; (2) operational; and (3) training assistance. The greatest
weight should be placed on financial assistance as a means of assisting

% If the program proves successful and several group stations reach the maximum

number of additional stations acquired, the FCC could evaluate whether the program has
achieved its goal and can be eliminated or should be extended.
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women to overcome the barriers they face in raising capital. The
amount of financial assistance could be calculated as a percentage of the
purchase price of the additional station by the incubator and divided
among the four incubated stations. Alternatively, the incubator could be
required to provide or assist the female or minority station owners in
acquiring a minimum of 50% of the capital required to purchase the
incubated stations.

AWRT urges the Commission not to modify the local ownership limits as part of the
incubator program and not to require that the stations purchased be within five markets of the
incubated facility’s market. The market opportunities best suited for the group station owner
and the incubated stations will depend on the attributes of each owner. Group station owners
seeking to acquire stations in large markets may not be able to find a sufficient number of
stations to incubate in markets within the range specified by the Commission. By contrast,
the group station owner may be able to more readily identify four women and minority owned
businesses seeking to acquire stations at different market levels. To achieve the goal of
increasing female ownership the focus should be on ownership of stations and systems not
particular markets. The Commission should monitor the trend in station ownership acquired
through an incubator program, however, to ensure that women and minorities are not directed

by group station owners to smaller markets.

B. The Attribution Rules Should Be Relaxed for Women-Owned Businesses

AWRT supports the relaxation of the attribution rules at the national level as a means
to promote investment in women-owned companies seeking to acquire mass media facilities.
Specifically, AWRT supports adoption of the attribution rules that parallel the rules applied to
women-owned companies bidding for PCS licenses in the entrepreneurs’ block. These rules

require that women hold 50.1% of the voting stock in corporations and all of the general
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partnership interests in partnership structures. By requiring voting and management control to
be held by women, these rules ensure that women will retain control over the mass media
facilities. At the same time the competitive bidding rules recognize the harsh reality that
women face in raising capital. Until capital is more accessible to women and women have
acquired more economic strength, a minimum 15% equity stake will give women significant
flexibility to obtain the capital necessary to purchase mass media facilities.

AWRT endorses the Commission’s proposal to ensure that female and minority owners
actually control the licensee. This can be achieved by requiring that women and/or minorities
certify that they will have de facto control of the licensed company and that the investors
taking advantage of the exception do not exercise control over day-to-day operation of the
broadcast station or cable system. AWRT urges the Commission to subject stations with
investors benefitting from these rules to scrutiny and audits for continued compliance with the
Commission’s rules.

C. The Commission Should Extend The
Ownership Limits for Minorities to Include Women

Based on the low level of women-ownership in the radio industry, AWRT urges the
Commission to extend its recently revised national radio ownership limit rules for minorities

to women.®

Last year, the Commission revised its national radio ownership rules to permit
non-minority owners to hold non-controlling interests in five stations above the national caps

provided that the additional stations are controlled by minorities. In addition, the minority

national cap was expanded to permit a minority owner to own 25 AM and 25 FM stations --

5 AWRT takes no position on the issues raised by the Commission in a separate
proceeding regarding general modification of the ownership limits.
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five stations in excess of national ownership limits. Similar policies are warranted for
women. As demonstrated in Sections Ii and III above, women encounter the same barriers
that minorities face in acquiring radio stations. Although women compose 51% of the
population in 1990, the latest available data indicates that women owned only 3.8% of the
radio stations in the United States. Parallel extension of the national radio ownership caps for
non-controlling investments in women-owned stations would further promote investment in
women-owned stations a pre-condition to increase broadcast ownership by women. Similarly,
the national ownership caps for television and radio should be adopted for women as they

currently apply and are proposed for minorities.
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VII. CONCLUSION

Based on the strong data documenting the barriers to capital that women face in
entering the mass media induétry and the diversity of viewpoint they bring to media, AWRT
urges the Commission to:

(1)  adopt an incubator program to facilitate incubation of women-owned
companies;

) relax the attribution rules to be consistent with the Commission’s
competitive bidding rules for women-owned companies bidding for PCS
licenses;

(3)  extend the ownership cap limits for attributable investments in minority-
owned stations and for minority-owned stations to women;

(4)  conduct a study on current level of female ownership of mass media
facilities; and

(5)  amend the Annual Ownership Report Form 323 to collect information
on the gender and race of the licensees.

Respectfully submitted,
AMERICAN WOMEN IN RADIO
AND TELEVISION, INC.

Shelley L. Spehcer

Vice President, Government Relations
American Women In Radio and Television, Inc.
c/o Swidler & Berlin, Chartered

3000 K Street, N.W., Suite 300

Washington, D.C. 20007

(202) 424-7798

Dated: May 17, 1995
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National Women’s Business Council, Annual Report to the President and
Congress (1992).

1994 Annual Membership Survey of the National Association of Women
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May 2, 1995

8Y HAND DELIVERY

The Honorable Reed E. Hundt
Chairman

Federal Communications Commission
1919 M Street, N.W.

Room 814

Washington, D.C. 20554

The Honorable Larry Irving

Assistant Secretary for Communications & Information
National Telecommunications and Information Administration
14th and Constitution Avenue, N.W.

Room 4898

Washington, D.C. 20230

Re: Request for Study on Level of Female Ownership
( C ications C .

Dear Chairman Hundt and Assistant Secretary Irving:

On behalf of American Women in Radio & Television, Inc. ("AWRT"), | am
writing to formally request that the Federal Communications Commission and the
National Telecommunications and Information Administration undertake a study on
female ownership of communications companies and barriers women may face in
obtaining ownership positions.

As a strong advocate for promoting ownership of commmnications establishments
by women, AWRT has researched the availability of data on female ownership of
communications companies and determined that the data is outdated and insufficient.
Currently, NTIA collects data on minority ownership of radio and television stations but
does not collect data on female ownership. In addition, NTIA’s recently released report,
"Capital Formation and Investment in Minority Business Enterprises in the
Telecommunications Industries,” documents the barriers minorities face in accessing the
capital required to acquire communications properties. A similar study regarding the
barriers faced by women is clearly warranted.



The Honorable Reed E. Hundt
The Honorable Larry Irving
May 2, 1995

Page 2

The FCC currently does not collect data on the gender or race of broadcast and
television licensees. However, the FCC does have policies that provide incentives to
increase minority ownership of mass media and cable stations. No such incentives exist
for female ownership although the FCC currently is considering the need for the
adoption of such incentives for women in a pending rulemaking.

The collection of data and a comprehensive study of the level of female
ownership of communications establishments is important to the formulation of
appropriate policies and programs for women by the FCC and NTIA. Only with the facts
in hand can appropriate federal policies be developed.

AWRT requests that FCC and NTIA undertake a study of the level of female
ownership that would include in its scope the issues addressed for minorities in the NTIA
report on barriers to capital and the following eight areas:

1. Definition of the communications industry. What is included (what
Standard Industrial Classification Codes), i.e., broadcast, radio,
cable, wireless cable, and telecommunications.

2. Historical growth of the communications industry in relation to
growth of industry generally.

3. Historical employment growth by gender in the communications
industry vs. industry as a whole.

4, Historical business ownership growth of women in the
communications industry vs. industry as a whole.

5. Detailed analysis of the communications industry with special
emphasis on the role of women in the industry using the historical
data gathered above and other contemporary factars (i.e., special
characteristics of the industry). '

6. General requirements for entry into the industry, i.e., capital
requirements, ownership experience, etc.

7. Barriers to capital and all other institutional factors that negatively
affect women'’s participation in the industry (for example, financing
terms, equity investments, capital intensive nature of the industry,
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discrimination against women, etc.).

8. Empirical study of the nexus between women’s ownership of mass
media facilities and content diversity (programming - at least news,
public affairs, and editorial content and if a nexus can be established
entertainment) and diversity of workforce (i.e., hiring and
advancement), communications access and products targeted
towards women.

In addition, to assist in the collection of data, AWRT requests that as soon as possible the
FCC require all radio and television station owners to submit a revised Ownership

Form 323 that would identify the gender and race of the licensee and thereafter require
the submission of this information with Form 323 on an annual basis. While the form
change will require approval by the Office of Management and Budget, such a change:
can be expedited pursuant to 5 C.F.R. § 1320.18. In 1988, the FCC expeditiously
approved a similar form change when the FCC required a one-time collection of
information report to collect data on minority and women ownership of television and
broadcast stations.

AWRT looks forward to working with the FCC and NTIA in developing
appropriate programs and policies for ownership of communications facilities by women.
Should you want to discuss our request in further detail, please call me at
(202) 424-7798.

Sincerely,

Sty L Spmar

Shelley L. Spencer

cc:  Anthony Williams
Cathy J.K. Sandoval
Tatia Williams
Linda Tremere (President, AWRT)
Terri Dickerson (Executive Director, AWRT)
llene Penn (Institute for Public Representation)
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SUMMARY OF FINDINGS

Women-owned firms increased 57.5 percent from 2,612,621
in 1982 10 4,114,787 in 1887. Receipts increased 183
percent from $98.3 billion to $278.1 billion. At least part of
the increase can be attributed to a change in IRS reguia-
tions which gave tax advantages to business firms filing as
subchapter S corporations. Many firms changed their form
of ownership from partnerships and other kinds of corpo-
rations to subchapter S corporations for the tax benefits.
This resulted in artificial increases in total women-owned
firms as well as women-owned subchapter S corporations
because other corporations are not included in this survey
universe.

See table A for a comparison of the increase for
women-owned firms and for all U.S. firms.

Table A. Percent Increase by Legal Form of Organi-
zation for Women-Owned Firms Compared

Table B. Ten Largest Major industry Groups in
rge f Ty r up!

Recelpts for Women-Owned : 1987
SIC v
ocode Major industry group Fims {mitlic
(number) doliar
51 Wholesaie trade—nondurable
POOUS ........0oiiieiiincnnann 30 514 4 X
§8 Mscelianeous retall. . ............ 546 353 gi 1
85 Automotive dealers and service
atONS . ... i, 20 942 20 2.
73 Business services ............... 690 494 18 8.
50 Wholesale trade—durable goods 42 980 187
55: E‘m A e hacas T 33& ::1
and drinking piaces........ (
65 Realostate ..................... 335 428 1226
72 nal sorvices ............... 561 895 10 2
80 HNealthservices ................. 235 318 06

Texas in number of firms (284,912) but was second

to All U.S. Firms: 1982 to 1987

Percent increase
Lega! form of organization Women-

owned All U.S.
firms firms
Individual proprietorships. .. ............. 558 280
Partnerships ..... .................... 16.1 10.4
Subchapter S corporatons ............. 165.5 106.4
Other corporations . ... .............. (NA) 4.1

INDUSTRY CHARACTERISTICS

in 1987 the majority of women-owned firms were con-
centrated in the service industries. These industries accounted
for 55.1 percent of all women-owned firms but only 22
percent of gross receipts. The next largest concentration
of women-owned firms was in retail trade with 19.4 percent
of the firms and 30.7 percent of the receipts.

The 10 industry groups accounting for the largest dollar
volume of receipts for women-owned firms in 1887 are
summarized in table B.

GEOGRAPHIC CHARACTERISTICS

California had the largest number of firms (559,821) and
receipts ($31 billion), accounting for 13.6 percent of all
women-owned firms and 11.2 percent of their receipts.
Texas had the second largest number of firms (298,138)
but ranked sixth in receipts with $13.4 billion, accounting
for 7.2 percent of all women-owned firms but only 4.8
percent of their receipts. New York was shghtly behind

2 WOMEN-OWNED BUSINESSES

receipts with $30 billion. New York accounted for €
percent of all women-owned firms but 10.8 percent of th:
receipts.

Table C shows the 10 metropolitan statistica! are
{(MSA's) with the largest number of women-owned firr
and compares the firms and receipts in these MSA's w
the number in their respective States. These 10 MS/
account for 20 percent of the total number of wome
owned firms in the United States and 25 percent of t

gross receipts.

LEGAL FORM OF ORGANIZATION

The majority of women-owned firms operated as in
vidual proprietorships in 1887 (3,722,544 or 80.5 perce
down from 91.5 percent in 1982). This group accounted
20 percent of gross receipts compared to 48.7 percen!
1882. Of the total number of firms, 155,760 or 3.8 perct
were partnerships, accounting for 10.5 percent of grc
receipts. Partnerships accounted for 5.1 percent of !
women-owned firms and 19.8 percent of gross receipt:
1982. Subchapter S corporations accounted for only
percent of the total number of firms but 80.5 percent
gross receipts. This is up from 3.4 percent of the fims ¢
30.4 percent of gross receipts in 1982. (See the |
paragraph of the Summary of Findings.)

SIZE OF FIRM

Women-owned firms with paid employees accour
tor 15 percent of the total number of firms and 80.5 per
of gross receipts. There were 2,837 firms with 100 emf
ees or more which accounted for $53 billion in g
receipts (19.2 percent of the total receipts of empl
firms).

1987 ECONOMIC CENSU



Table C. Comparison of Women-Owned Firms in 10 Largest Metropolitan Statistical Areas With Women-Owned

Firms In State: 1987
{For definition of MSA’s, see appendix 8]

Percent MSA to State
MSA Firme Receipts State Firms Recsipts

(number) ($1,000) {rumber) ($1,000) Fims| Receipts

Los Angeles-Long Beach, CAPMSA ..| 162417 |10 775 455]California . ...................... 550 821 | 31 026 855 20 35
New York, NYPMSA .. ... .......... 136 208 ] 17 314 335{New York. ... ....oiinninnnnen, 284 912 | 20 580 920 48 58
Chicego, ILPMSA ... ... ......... 890424 90195448 Mlincis.............iieuinnn.... 177 057 | 13 884 278 51 (7]
Washington, DC-MD-VA MSA. ........ 78 744 4 D40 185 ] District of Columbla.............. (v 3] 00 [v4) 00
Philadeiphia, PA-NJ PMSA ........... 68032| 6748908 Pennsyivania.................... 167 362 13 339 231 44 $1
touston, TX PMSA. ... ... .......... 50866 2852715 TexaS.....c.cooninnuiainennnns 298 138 13 384 858 20 20
Boston, MAPMSA .. . .. .. ........ 58875] 7544694 Massachusetts . ................. 111 376 11 138 810 &3 ]
Detolt, MIPMSA. ... ... ... .......... S8791] 4182607 |Michigan .........covvnivaannnn 133 958 | 7888 112 44 83
Datias. TXPMSA . ... ................ 85452 2721088 Taxas..........covceevveinnnnss 208 138 | 13 384 958 19 20
Anaheim-Sants Ana, CAPMSA ... .... 54367, 3266368|Califomnia...............oiununn. S59 821 | 31 026 855 10 11

Table D. Comparison of Women-Owned Firms in 10 Largest Counties With Women-Owned Firms in State: 1987

Percent county o State
County Firms Receipts Suate Firma Receipts

{rnumber) {$1,000) (number) ($1,000) Frms Reoceipts

Los Angeles, CA .. .. _........... 162 417110775455 CaMomi .. .............c.oo.... 559 8211 31 026 855 20 35
Cook, IL......................... 709221 76811707 INOIS . ... ... iiiiiiiianne 177 057 { 13 884 278 40 85
Orange, CA. .................... 54367| 3266368 Calfornia..............c.oouuntn 659 821 31 026 855 10 "
New Yook NY ... ............... 541686| 8914477 NewYork. ... ............c...otn 264 912 | 29 969 920 19 30
Harrs, TX ... ...l S52474) 2420478 TOXBS . ......o0ivniiieiiiiaas 298 138 | 13 384 958 18 18
SanDiego, CA................... 47 450! 2201124 )Califormia .. ............c.evenien 550 821 | 31 028 855 8 7
Dallas, TX . ...... ... ........... 40338 2226982 Texas............iciiiiniiannnn 298 138 13 384 958 14 17
Maricopa, AZ .................... 37407 1900336 |AONB. ..........onirnennnnns 80 587} 2910 886 a2 - 85
King WA........................ 35267 1652897 |Washington.................cc0n. 00 285 4 689 046 » 35
Oade, FL........coiiinvnt. 32937 2953640Florida ...............c..c.en... 221 361 16 828 Qo4 15 18
Santg Clasa, CA.................. 31082| 1360470 Caltfomia.........cocnnveunennn. 559 821 | 31 026 855 ¢ 5

Table E. Comparison of Women-Owned Firms in 10 Largest Cities With Women-Owned Firms in State: 1987

Percent city to State
City Firms Receipts State Firms Receipts
{rumber) ($1,000) {rwimber) ($1,000) Firms Receipts
New York NY ... . ............. 100003 ] 146898 053 New YOrK. .. ......c.ivvvivnnnn.n 284 912 20 969 920 39 49
Los Angeles, CA . ... ... ......... 71727 4913351 Caltorma.............ccvvenenne §5¢ 821 31 026 855 13 16
Houston, TX ..................... 35174 1704387 Texas...........0covveeinnnnnnnn 200 138 | 13 384 @58 12 13
Chicago. IL ..., 29812 3423774 Min0IS. ...........civvveninennns 177 057 13 884 278 17 25
Dallas, TX . ...................... 21787 1407552 T@xXBE........ccvviivinnnnncanns 208 138} 13 354 958 7 11
Sanlvego. CA................... 21338| 1000138|Californla....................... 8§58 821] 31 026 855 4 3
San Francisco, CA .. ............. 190884 1007088fCalifomia....................... $59 621 | 31 026 855 4 ]
Phoenix, AZ .............c........ 16 575 B34 450ArzONA. . ... ... 80567 ( 2910886 27 20
SanAntonio, TX ................. 14 393 723857]Tex@8 ..........civiivreininne.n 208 138} 13 384 958 5 L]
Seattle, WA ..................... 13633 814466 washingon..................... 90 285 4 889 046 15 17
Philadelphia, PA. ... ... .......... 13533 1820000 Pennsaytvania. . .................. 167 362 | 13 339 231 8 14
J
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Women-owned firms with gross receipts of $1 million or
more accounted for 53.1 percent of the total gross receipts
ut only 0.8 percent of the total number of firms. Thirty-
nine percent of the firms had gross receipts of less than $5
thousand.

WOMEN-OWNED FIRMS COMPARED TO ALL
FIRMS

Women-owned firms accounted for 30 percent of all
firms in the United States and 13.9 percent of gross
receipts. The largest portion of firms owned by women was
in services, with 38.2 percent of all firms and 14.7 percent

4 WOMEN-OWNED BUSINESSES

of gross receipts. Women are particularly concentrated in
social services, where they own 83.3 percent of all fims
and account for 5§5.7 percent of gross receipts and edu-
cational services with 61.3 percent of ail fims and 35.3

percent of gross receipts.

The percentage of all firms owned by women is directly
related to the receipts size of the firm. For example,
women owned 40.8 percent of the firms with receipts iess
than $5,000, but only 13.5 percent of the fims with
receipis of $1 million or more. Women owned 34.3 percent
of the firms with no paid employees but only 14.3 percent
of the firms with 100 employees or more.

1987 ECONOMIC CENSUSE
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Table 1. Statistics for Women-Owned Firms by Major industry Group: 1987 and 1982

[This table s besst on the 1972 SIC system. For meaning of abbrovistions gnd symbals. see inoduciory et For epianalion of wrms. see sppendix A}

1987 "
- AR frwe Firme with paid empioyess AR fyme Frms with peic empicyses
ooce ' Major ingusty group
Sales and Sates and) om- Arwwa) Seles and l&-w’ B Aomnl
{rarnber) [ 1) (rumber) 51.000)) (rumbeny) 51 rnumber)l Bt (50" /1)) tmmber)| 91
A inbaatries -.......o.... ......ummmunwcummmno]smu 854 33{2 512 G210 201 513 911 SA3105 347 440)1 D04 B08 1Y 100 800
VOR2018| S ITT TT01882) S4 000 DROT N9 W T 05 798| £ 043 408 28 o 0 7 e
07 1731 308 sast| 1203111 20888 1178 15802 A2 00 2 4W7] 305 200 7 880 o
00 82 005 m"e 37 o00 203 248 n? S1 948 40 17 902 s & 194
09 148 420 430/ 80 472 330 ® 475 3 409 ® 382 e, 26 086 a5 . 204
TOB3 822 1042 1688300 1M 00R] Srioes 1w 2 e 1206 1202 000 11002 08 977
10 14 901 -] 10 770 153 2 090 282 17 628 ) 12 497 42 813
14 5 858 [ 1470 » ) 131 » ne 1 e ne 2 43S
12 213 800 17 04 T2 2 104 o 04 107] 148 882 M| 148 Ne 14680 29 847
13 1390 428 1 819 530 902 Q900 45380, 1778 T IDEBA] 1 Q] 1 OB5 T4 222 181 sas
14 972 045 208 280 800 3 0 78 804 864 108 648 1) o7 198 04
20202 t94[ 30 Y8 17 052 458) 150 300! S 006 290 20 001} 4 004 DYA] T3 RS/ D BOA ETR! 88 219 99 gy
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1000 - Biadstrect Diformgtion serrices is proud 1o pariner with the National Foundation for

Wonten Busoiess Guners - NFWBO) 1o produce this comprehensive. empirical study on the stete

of wwomen-owned businesses (1 the [ nted States. The wded for the study was the Foundation s,
ctrecd the crdaitization has een i ovdstanding pariner throughout its decelopment. We are pleased (o
hare produced together a study hat doctanents the power of twomen-owned businesses in the nation s
CCOROMY

The stteddv's powerful restdts. which are captured in this report. “\Yomen-Ouned Businesses:
Breaking the Boundaries.” are important to a wide range of groups in the business community—
from bankers and marketers to potential suppliers and partners. This study documents the enormous
progress theit women-owned businesses bate meade (v the past fele years.

The study and its findings are also important to Dun & Bracdstreer. As the world’s largest provider
of business-to-husiness financial. credit and marketing information. we take pride in the integrity
and usefuiness of the records we maintain on more than 8 million businesses around the world

We are pleased theat. by providing access 1o our information and participating in the study's
anabvsis. we bave contributed 1o the production of this report And we know that the NFWBO's dedica-
tion 1o supporting and advancimg women-owned businesses will ensure that this information will he

widely disseminated to belp us all berter understand the achierements and significance of women-

MTW—

David T Kresge. Pb.D

owned husinesses.

Senior Vice President, Analytical Services

Dun & Bradstreet Information Services, North America



he conienroendde of domnert-ol Ned DUSTIEESSOS (S (i O1Credstiefy potert UL‘()H()NHL’_/O)‘ce hets heen

i of the delining trends of the past decade This report demonstrates the continted progress

el ot of woen-cic ied JIrms i thes Corntry For e s d eomdn entreprenenr. there is d
serise of bride and excieinent dai the level of achievement and econaomic contribution which these sta-
tistics dociment

Todey, theve are = = million women-owned busimesses in the {78 prociding over one-third more
Jobs 1 the 1S than the Forttowe 300 compeniies provide worldwide. Women-owned businesses are
soaring heyvond the curve. exhbihiting above-arerage growth rates tn numbers of firms and employ-
meni. Further: this report show s that these husinesses are as financially sound and creditwortby as all
(S firms

11 1992 the National Foundation tor Xomen Business Ouwners’ first report of statistics on women-
owned businesses stunned the business world by documenmzé women-owned firms economic force
and hegan changing the wa these husinesses are viewed Economic policy makers. financial deci- -
ston makers and corporate leaders started to focus on women-owned businesses

Our bope is that this report will further strengther the recognition of the vital role women-owned
husinesses play in the present and future health of our country’s economy. thus creating opportieni-
tes for erery woman husiness owwner.

On bebalf of all the women business owners whose accomplishments are documented in this
report. we thank Dun & Bradstreet (nformation Services for collaborating with us. Certainly access to
their husiness database. the most comprebensive in the 5. was essential. More important. thetr sub-
stantive collaboration in the economic analysis and report preparation demonstrates their recogni-
tion of the seriousness and significance of women-owned husinesses.

O gratitude also goes to two corporations which bave supported every major National
Foundation for Women Business Qwners’ research project over the last four years. ATET and IBM.

Tharks to them the hody of kenotwledge about women-ouned businesses has grown significantly. Their

generosity bas made this report possible f

LawraWHenderson
Chatr. The National Foundation for Women Business Ouners

President and CEO. Prospect Associates



